Divine underwear - in all the better shops 
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In 1 1 tad book 14, when Hera want* to prevent Zeus from hdp 
mg the Trojans, she decide* on seduction the best method 
(after all, II always sends him to sleep). Her preparations to 
seduce him ide the form of an elaborate toiUtu, a spout on the 
lUtuT s many arming -scene* in which the heroes equip them- 
selves for buttle. To ensure her success, Hera pays a visit to 
Aphrodite to ad for Sea and i)c*trc. by which Aphrodite over- 
comes everyone, both god* and mortals; and Aphrodite lends her 
the 'krstM*, on which are ‘all beguikmcnts ... and the lender 
endearment that steals away the heart even from the thoughtfur. 
It work*, of course; Zeus taken one look at Hem, dressed for the 
krill, and finds himself blurting out that he never felt like this 
about anyone, not even when he went to bed with ... (and he 
goes on to list a king string of his anumn). The scene pans out 
as Zeus takes bis wife in his arms; the earth sends up a meadow 
of spring (lowers under them as a golden cloud conceals them 

The first bra 

The ktitos with all the enchantments of Aphrodite, which 
rendered the wearer irresistible, enjoyed a twentieth century 
renaissance In the early 1920s women's fashions demanded an 
androgynous, straight up and down figure, achieved by the use 
of bandeaus to flatten the breasts Broad hands of fine material 
suspended from shoulder straps weir worn around the bust and 
fastened with hooks and eyes or lacing* either centre front or 
centre buck The front of the bodice might be vertically boned 
to achieve the flat chested tine required by fashion. Around 
1926- 7 interest in a more feminine figure revived, but appro- 
priate underwear was bard to find, and in the t'.SA. a Mrs 


Rosalind Khn (of Polish birth) was driven to experiment inde 
pcndcmJy, to make something to her requirements She came up 
with a garment recognisable to modern eyes as a bnuiht 

it was made of two handkerchiefs folded comer* ise to form 
two triangles, and darted to give more shape Ike two 
hypotenuses were partially overlapped and joined at the front 
Ktbhon straps were attached where the comets of each folded 
handkerchief met at the sop. and again at the other end of each 
hypotenuse. Elastic was attached there, and after being crossed 
over at the back was buttoned to the garment under each ‘cup*. 
The name given to the garment was (of course 1 the Realm Mrs 
Klin became director of the Kcmiw Company, which an 
American Harp*n Bazaar advertisement of March 1930 indi- 
cates was soon operating out of premises at KIKE Ohio Street. 
Chicago. The same advertisement indicates materials used silk, 
lace, voile, batiste crepes. 

The Ulster Folk and Transport Museum has a Kcstos from this 
period in apple -green silk. It belonged to one of a family of four 
sisters, who lived in Camckfergus. Three. Sarah. Mary, and 
Agnes, were teachers Jane, the youngest, kept house for them 
Sarah taught languages, and was bom in I W9 Mary was bom 
in 1891. and her subject is unknown. Agnes, bom in 1893, taught 
art Jane was bom in 1899. They maintained a common 
wardrobe, but the sharing probably dul not include underwear 

In vogue 

For many years the Kcstos was virtually synonymous with the 
bnusitrc ‘you didn’t buy a brasM^re. you bought a Kettos* 


During the 19)9-45 wax, the Restos. Ukr most luxury clothing, 
became virtually unobtainable, Although the company continued 
to advertise (at did many other hnrn whose goody were in short 
supply) in order to main the interest of the public One idvn 
uscmcri from this penod uses the slogan ‘Woman has no surer 
ally*, (lien would surely agree ) 

Availability improved after the war. when a new material, 
nylon, was introduced, and by 1950 the original style was hcav- 
tly modified In accommodate changes in fashion. An advertise- 
ment of this period shows three models of brassitre perched on 
three Ionic columns, suggesting the company was well aware of 
the Homeric origin of iu name (are hack covert Another clas- 
sical reference appears in 1937 (the coronation year) in the 
slogan ‘Rich as Croesus* Looking good on pots of money, the 
advertisement went on, was easy. It conceded that fCestus 
garments did cost a little more, but then, they did so much »«« In 
the early 1950s the distinctive advertisements appearing in 
Vbgus were quite different from those appearing in other maga- 
zines Eventually these distinctions were blurted: the Iasi odver 
tiscroents (for a model called 'Moonlight') are dated to 1959, 
when the nngm% of the garments in two handkerchiefs ore no 
longer apparent, While the Kcvtos company was trading, 
students and teachers (al least uf the female gender ) were gener- 
ally aware of the product and its association with Hera's seduc 
iron of Zrus It wtxild he a pity if this splendid )otce were to he 
forgotten 
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